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Pricing analytics uses historical sales data with mathematical optimization to set and update prices offered
through various channels in order to maximize profit. A familiar example is the passenger airline industry,
where a carrier may sell seats on the same flight at many different prices. Pricing analytics practices have
transformed the transportation and hospitality industries, and are increasingly important in industries as
diverse as retail, telecommunications, banking, health care and manufacturing. This book will guide students
and professionals on how to identify and exploit pricing opportunities in different business contexts. The first
chapter looks at pricing from an economist's viewpoint, beginning with the basic concept of price elasticity
and how it differs at the product, firm, and industry levels as well as the short term versus long term. The
second chapter looks at these same topics, but from a more practical standpoint, with examples provided
from several consulting projects. The third chapter is on dynamic pricing, with a special emphasis on the
most common application: markdown pricing. The fourth chapter covers the new field of customized pricing
analytics, where a firm responds to a request-for-bids or request-for-proposals with a customized price
response. In this situation, the firm will only have historical win/loss data and traditional methods involving
price elasticity do not apply. The final chapter covers the relevant aspects of behavioural science to pricing.
Examples include the asymmetry of joy/pain that customers feel in response to price decreases/increases. A
set of best pricing practices will be presented that are based on these behavioral responses.
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From reader reviews:

Frankie Graybill:

Now a day those who Living in the era where everything reachable by connect with the internet and the
resources inside can be true or not require people to be aware of each information they get. How many
people to be smart in obtaining any information nowadays? Of course the answer then is reading a book.
Reading through a book can help folks out of this uncertainty Information specifically this Pricing:
Segmentation and Analytics (Marketing Strategy Collection) book as this book offers you rich details and
knowledge. Of course the details in this book hundred pct guarantees there is no doubt in it you may already
know.

Michael Hill:

Your reading sixth sense will not betray a person, why because this Pricing: Segmentation and Analytics
(Marketing Strategy Collection) guide written by well-known writer whose to say well how to make book
which might be understand by anyone who also read the book. Written in good manner for you, still dripping
wet every ideas and composing skill only for eliminate your current hunger then you still question Pricing:
Segmentation and Analytics (Marketing Strategy Collection) as good book not only by the cover but also
through the content. This is one reserve that can break don't determine book by its protect, so do you still
needing an additional sixth sense to pick this!? Oh come on your examining sixth sense already told you so
why you have to listening to yet another sixth sense.

Helen Leavitt:

Reading a book to become new life style in this 12 months; every people loves to go through a book. When
you examine a book you can get a lots of benefit. When you read textbooks, you can improve your
knowledge, simply because book has a lot of information in it. The information that you will get depend on
what types of book that you have read. If you would like get information about your analysis, you can read
education books, but if you act like you want to entertain yourself read a fiction books, such us novel,
comics, in addition to soon. The Pricing: Segmentation and Analytics (Marketing Strategy Collection) will
give you new experience in looking at a book.

Karl Irwin:

Beside this Pricing: Segmentation and Analytics (Marketing Strategy Collection) in your phone, it could
possibly give you a way to get nearer to the new knowledge or details. The information and the knowledge
you might got here is fresh from the oven so don't possibly be worry if you feel like an old people live in
narrow small town. It is good thing to have Pricing: Segmentation and Analytics (Marketing Strategy
Collection) because this book offers for you readable information. Do you at times have book but you
seldom get what it's all about. Oh come on, that would not happen if you have this with your hand. The
Enjoyable agreement here cannot be questionable, just like treasuring beautiful island. So do you still want to



miss the idea? Find this book in addition to read it from at this point!
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